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This Design Manual presents Blue Water Shipping’s 
corporate visual identity (CVI).

This version of our Design Manual is based upon the 
concept “Digital First”. This means that our colour pal-
ette, design principles, document orientation etc. have 
been created with online/screen as our primary focus.

The purpose of this design manual is to ensure a uni-
form, visual look. To maintain this, it is essential that all 
communication in respect for Blue Water Shipping is 
prepared in accordance with this manual.

For most of the five design elements, the rules are 
absolute and must not be deviated from. For other 
elements, this manual contains guidelines and 
principles which will help achieve a great end result.

If in doubt
If you have questions concerning the Design Manual 
or its use, please do not hesitate to contact Blue Water 
Communications (communications@bws.dk) or Blue 
Water Marketing (marketing@bws.dk).

Enjoy!
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Design Manual

Our five design elements
Logos
Blue Water Shipping has three different logo variants - each with their own primary purpose.

Primary logo (three lines)
This is our primary logo - used on our website, in sales and marketing materials, presentations etc. 
In most cases, the logo is placed within a white box  - which also serves as the logos spacing rules. In the cases 
where a white background is not appropriate the spacing rules still apply.

	› The Blue Water logo MUST always be used in its entirety - no splitting or part publication allowed.
	› The top and bottom lines “Blue” and “Shipping” MUST always be of equal width.
	› No change in proportion (height/width) is allowed.
	› The logo must not be flipped, rotated, inverted or placed in any other positions than originally intended.
	› The logo is used as blue on a white background or white on a blue background.
	› In black/white advertisement and other black/white printed material, a black or white logo may be used.

Spacing rules
Below is an illustration of the spacing factors/proportions. 

Primary logo

www.bws.net

Together we create solutions
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Container specifications

Please note! Dimensions are a guideline only. For exact dimensions and container directions, 
please contact Blue Water Shipping. Containers for heavy cargo are available on request.

20’ Open top

Length: 5.90 m
Width: 2.34 m
Height: 2.35 m

Door width: 2.29 m
Door height: 2.25 m
Max payload: 28.20 t

Roof opening: 5.68x2.25 m
Capacity: 32 cbm

20’ Flat rack

Length: 5.97 m
Length (inner): 5.70 m
Width: 2.36 m
Height: 2.24 m

Max payload: 27.15 t

20’ Dry

Length: 5.90 m
Width: 2.35 m
Height: 2.39 m

Door width: 2.34 m
Door height: 2.28 m
Max payload: 28.20 t

Capacity: 33 cbm
Max EUR pallets: 11

40’ Dry

Length: 12.03 m
Width: 2.35 m
Height: 2.39 m

Door width: 2.34 m
Door height: 2.28 m
Max payload: 28.80 t

Capacity: 67 cbm
Max EUR pallets: 25

40’ Reefer high-cube

Length: 11.58 m
Width: 2.29 m
Height: 2.50 m

Door width: 2.29 m
Door height: 2.50 m
Max payload: 28.35 t

Capacity: 67 cbm
Max EUR pallets: 23

40’ Flat rack

Length: 12.06 m
Length (inner): 11.66 m
Width: 2.37 m
Height: 2.28 m

Max payload: 39.30 t

40’ Dry high-cube

Length: 12.03 m
Width: 2.35 m
Height: 2.70 m

Door width: 2.34 m
Door height: 2.58 m
Max payload: 28.62 t

Capacity: 76 cbm
Max EUR pallets: 25

40’ Open top

Length: 12.03 m
Width: 2.34 m
Height: 2.35 m

Door width: 2.29 m
Door height: 2.25 m
Max payload: 26.60 t

Roof opening: 11.81x2.22 m
Capacity: 64 cbm

45’ Dry high-cube

Length: 13.56 m
Width: 2.35 m
Height: 2.70 m

Door width: 2.34 m
Door height: 2.58 m
Max payload: 27.60 t

Capacity: 85 cbm
Max EUR pallets: 27

20’ Reefer

Length: 5.45 m
Width: 2.29 m
Height: 2.25 m

Door width: 2.29 m
Door height: 2.24 m
Max payload: 27.49 t

Capacity: 28 cbm
Max EUR pallets: 10

www.bws.net

Together we create solutions
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Weight and measures
Road Transport

Conversion factors

Rounding up

Groupage

LDM calculation

Geographical area 1 load metre (LDM) 1 cubic metre (CBM) EUR pallet (120 x 80) Conversion
The Continent 1850 kg 333 kg 740 kg 1 ldm = 5,5 cbm
UK/Ireland 2000 kg 333 kg 800 kg 1 ldm = 6,0 cbm
Norway, Sweden, Finland 2000 kg 333 kg 800 kg 1 ldm = 6,0 cbm
Denmark domestic 1500 kg 250 kg 600 kg 1 ldm = 6,0 cbm

LDM: Invoicing per 0.1 LDM or fraction thereof CBM: Invoicing per 0.1 CBM or fraction thereof
PLL: Invoicing per pallet (1 EUR pallet = 0.4 LDM) KG: Invoicing per 100 kg or fraction thereof

Groupage is typically delivered to terminal and channelled via separate distribution system. 
Definition: 1-3 EUR pallets / 1,2 LDM

Maximum height varies from country to country: 
NO/SE/FI: 220 cm*
The Continent: 220 cm 
UK/Ireland: 220 cm

* Quarter pallets & half pallets to Sweden only 150 cm

EUR pallet: 1.20 m x 0.80 m = 0.4 ldm
lndustrial pallet: 1.20 m x 1.00 m = 0.5 ldm
Half pallet: 0.80 m x 0.60 m = 0.2 ldm

Basis of calculation: (Length x Width)/2.4
One of the dimensions to be rounded up to 0.80 m, 1.20 m, 1.60 m or 2.40 m

Example 1: 1.1O m x 1.00 m converts to (1.20 m x 1.00 m)/2.4 = 0.50
 Freight payable: 0.50 ldm 
Example 2: 1.85 m x 1.40 m converts to (1.85 m x 1.60 m)/2.4 = 1.22
 Freight payable: 1.30 ldm 
Example 3: 1.85 m x 1.70 m converts to (2.40 m x 1.70 m)/2.4 = 1.70
 Freight payable: 1.70 ldm 

Load metre conversion is subject to one of the below conditions being fulfilled:
 › If stacking other goods on top of the goods is not possible/allowed
 › If the goods are lopsided or conical
 › If the height of the goods exceeds 130 cm
 › If the height and weight of one or more items exceed 240 cm and 30 kg respectively
 › If one or more items, due to its/their nature (heavy at the top, heavy weight etc.), require fastening and securing on to both sides of the truck/trailer, 

freight will be charged by ldm (full length of the item and full breadth of the truck/trailer)    

Examples of logo use

1/2 logo 
height

1/2 logo 
height

Half the logo height 
is equal to the 
whitespace surround-
ing the logo. 

This gives the logo 
some breathing room 
and makes for a clean 
and elegant look.
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Blue Water Shipping

Our five design elements
Logos
In addition to our primary logo Blue Water Shipping also has additional versions for 
specific use.

Secondary logos (one line)
Below is our two secondary logo variants - used primarily for our Blue Water trailers/
containers as well as signs for both buildings and sports/sponsor purposes.

Version 1
The “Blue Water” version is used on our trailers as well as containers.

Version 2
The “Blue Water Shipping” version is mostly used for sports commercials or very 
wide signs on buildings etc.

4
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Our five design elements
Colours

Primary palette

Secondary palette

EMERALD GREEN NIGHT BLUESKY BLUE RUBY RED

RGB:	 0-0-171

HEX:	 #0000AB

CMYK:	 100-80-0-0

PANTONE:	 286 C

RAL:	 5010

RGB:	 0-132-255

HEX:	 #0084FF

CMYK:	 95-25-0-0

PANTONE:	 Process Blue C

RGB:	 254-56-102

HEX:	 #FE3866

CMYK:	 0-90-50-0

RGB:	 86-229-178

HEX:	 #56E5B2

CMYK:	 77-0-55-0

PANTONE:	 3385 C

RGB:	 0-0-116

HEX:	 #000074

CMYK:	 100-95-2-10

PANTONE:	 3591 C

BLUE WATER BLUE

CLAY BROWN BEACH SANDSTEEL GRAY

RGB:	 81-81-81

HEX:	 #515151

CMYK:	 53-42-39-52

RGB:	 161-150-138

HEX:	 #A1968A

CMYK:	 30-31-37-12

RGB:	 238-236-237

HEX:	 #EEECED

CMYK:	 8-7-8-0

GRANITE GRAY

RGB:	 40-40-40

HEX:	 #282828

CMYK:	 51-43-45-70

RGB:	
0-0-0
HEX:	
#000000
CMYK:
71-62-50-70

RGB:	
255-255-255
HEX:	
#FFFFFF
CMYK:
0-0-0-0

PITCH 
BLACK

PURE 
WHITE

Our colour palette is digital first - meaning that the RGB/HEX values are the primary 
use. CMYK and Pantone is for print cases - magazine ads, posters, roll-ups etc.

The primary colour is refered to as “Blue Water Blue” and the main call-to-action col-
ours are “Sky Blue”, “Ruby Red” and “Emerald Green”. These call-to-action colours 

are used for website buttons, icon backgrounds, small graphic elements etc.

The secondary palette is mainly used for backgrounds and font colours. “Beach 
sand” is used as a background colour to highlight the white border on our sales 
materials, presentations etc. and “Granite Gray” is the main colour for text.
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Blue Water Shipping

Our five design elements
Typefaces
In Blue Water, we operate with two different typefaces - Proxima Nova and Arial. 

Proxima Nova is the primary typeface and used in all sales and marketing materials, 
on our website etc. Arial is our Office typeface - and is used inside Office 365 apps 
such as Word, PowerPoint, Excel etc. 

This is to ensure that fonts inside Office applications are always working and looking 
as intended. Therefore a standard Microsoft Windows typeface has been chosen for 
this purpose.

Arial is NOT to be used in sales and marketing materials - it is exclusively for Office!

Primary typeface

Office typeface

ARIAL Regular	 Together we create solutions
ARIAL Bold	 Together we create solutions
ARIAL Black	 Together we create solutions

PROXIMA NOVA Light	 Together we create solutions
PROXIMA NOVA Regular	 Together we create solutions
PROXIMA NOVA Medium	 Together we create solutions
PROXIMA NOVA Bold	 Together we create solutions
PROXIMA NOVA Extrabold	 Together we create solutions
PROXIMA NOVA Black	 Together we create solutions
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Our five design elements
Images
As a general rule we use our own images. Stock pho-
tos must only be used in the few instances where our 
own images are not sufficient.

People and their competences are Blue Water’s most 
important asset. It is imperative that our images reflect 
this. We want to use images that present Blue Water 

employees in their daily tasks - both inside and out-
side the office.

7



Blue Water Shipping

Our five design elements
Fifth element
The Fifth element can be used in rare cases where a 
larger graphical element is needed.

Examples of use: website background (login page), 
magazine frontpage, greeting cards etc.

The element is not to be used in day-to-day sales and 
marketing materials.

Example of fifth element use

8



Design Manual

Icons
The use of icons (and other graphical elements) are a 
big part of Blue Water’s look and feel. We have a huge 
icon library suitable for many different use cases. All 

icons are set in i circle. This is both a design choice as 
well as a big help in setting up the icons in similar size, 
no matter the individual icon.  

Always make sure that the circles have the same size, 
and the icons will look great together.

9



Blue Water Shipping

Together we create solutions
The tagline “Together we create solutions” is an integral part of Blue Water’s visual 
identity. That is why this tagline has been created as an individual element for use in 
our products.

There are two versions.
Version 1 is by far the most used version: on single-pages, brochures, posters etc. 
Version 2 is used as our business card backgrounds and can be used in other 
very unique circurmstances. Always consult with Blue Water Communications or 
Marketing before using version 2.

Examples of tagline use

Version 1:

Version 2:

www.bws.net

Together we create solutions

Code of Conduct

Traffic Schedule www.bws.net

Ukraine

Together we create solutions
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Import Export

Blue Water offers transport solutions by road to and from all European countries. In order to ensure an optimum distribution network, 
we work closely with other Blue Water offices and experienced, local agents. Most of our trailer fleet is equipped with advanced GPS 
tracking systems and onboard computers, enabling us to monitor transport routes, schedules and temperature fluctuations.

Frequency = departure from the terminal or for large quantities directly on export truck.

Groupage cargo = 1.2 ldm or less. Will normally be collected on Mondays to Fridays. The goods must be collected not later than the 
previous day prior to departure from the terminal.

Book your shipment at www.bws.net

Goods types Frequency

Groupage Ad Hoc

Part loads Ad Hoc

Full load Daily

Goods types Frequency

Groupage Tuesday and Friday

Part loads Tuesday and Friday

Full load Daily

Booking: The previous day  
prior to collection before 12.00 

Departure day: The goods 
must be ready at 10.00

Zone Goods types Transit time

1-4 Groupage + part loads 3-5 weekdays
5-8 Groupage + part loads 4-7 weekdays
1-4 Full load 2-4 weekdays
5-6 Full load 4-6 weekdays
7-8 Full load 6-7 weekdays

Zone Goods types Transit time

1-4 Groupage + part loads 2-5 weekdays
5-8 Groupage + part loads 4-7 weekdays
1-4 Full load 2-4 weekdays
5-6 Full load 3-6 weekdays
7-8 Full load 5-7 weekdays

Zones
Zone 1: 79, 80, 81, 82
Zone 2: 33, 34, 35, 43, 44, 45, 46, 

47, 48, 76, 77, 78, 88, 89, 
90

Zone 3: 10, 11, 12, 13, 21, 22, 23, 24, 
29, 30, 31, 32, 58, 59, 60

Zone 4: 01, 02, 03, 04, 07, 08, 09
Zone 5: 14, 15, 16, 17, 18, 19, 20
Zone 6: 25, 26, 27, 28, 36, 37, 38, 

39, 40, 41, 42, 65, 66, 67, 
68

Zone 7: 49, 50, 51, 52, 53, 54, 55, 
56, 57, 61, 62, 63, 64, 73, 
74, 75

Zone 8: 69, 70, 71, 72, 83, 84, 85, 
86, 87, 91, 92, 93, 94

66
55

55

44

33

22

22

11

77

88

66

Berdiansk

Mariupol

PoltavaKyiv

Chernivtsi

Ivano-Frankivsk

Uzhhorod

Lviv Ternopil

Odesa

Lutsk

Melitopol

Zaporizhya

Mykolaiv

Rivne

Kirovohrad

Kharkiv

Chernihiv

Cherkasy
Zhytomyr

Vinnytsia

Donetsk

Sloviansk

Horlivka

Kremenchuk
Dnipropretovsk

Sieverodonetsk

Nikopol

Sumy

Lygansik

Partner

www.bws.net

Together we create solutions
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Weight and measures
Road Transport

Conversion factors

Rounding up

Groupage

LDM calculation

Geographical area 1 load metre (LDM) 1 cubic metre (CBM) EUR pallet (120 x 80) Conversion
The Continent 1850 kg 333 kg 740 kg 1 ldm = 5,5 cbm
UK/Ireland 2000 kg 333 kg 800 kg 1 ldm = 6,0 cbm
Norway, Sweden, Finland 2000 kg 333 kg 800 kg 1 ldm = 6,0 cbm
Denmark domestic 1500 kg 250 kg 600 kg 1 ldm = 6,0 cbm

LDM: Invoicing per 0.1 LDM or fraction thereof CBM: Invoicing per 0.1 CBM or fraction thereof
PLL: Invoicing per pallet (1 EUR pallet = 0.4 LDM) KG: Invoicing per 100 kg or fraction thereof

Groupage is typically delivered to terminal and channelled via separate distribution system. 
Definition: 1-3 EUR pallets / 1,2 LDM

Maximum height varies from country to country: 
NO/SE/FI: 220 cm*
The Continent: 220 cm 
UK/Ireland: 220 cm

* Quarter pallets & half pallets to Sweden only 150 cm

EUR pallet: 1.20 m x 0.80 m = 0.4 ldm
lndustrial pallet: 1.20 m x 1.00 m = 0.5 ldm
Half pallet: 0.80 m x 0.60 m = 0.2 ldm

Basis of calculation: (Length x Width)/2.4
One of the dimensions to be rounded up to 0.80 m, 1.20 m, 1.60 m or 2.40 m

Example 1: 1.1O m x 1.00 m converts to (1.20 m x 1.00 m)/2.4 = 0.50
 Freight payable: 0.50 ldm 
Example 2: 1.85 m x 1.40 m converts to (1.85 m x 1.60 m)/2.4 = 1.22
 Freight payable: 1.30 ldm 
Example 3: 1.85 m x 1.70 m converts to (2.40 m x 1.70 m)/2.4 = 1.70
 Freight payable: 1.70 ldm 

Load metre conversion is subject to one of the below conditions being fulfilled:
 › If stacking other goods on top of the goods is not possible/allowed
 › If the goods are lopsided or conical
 › If the height of the goods exceeds 130 cm
 › If the height and weight of one or more items exceed 240 cm and 30 kg respectively
 › If one or more items, due to its/their nature (heavy at the top, heavy weight etc.), require fastening and securing on to both sides of the truck/trailer, 

freight will be charged by ldm (full length of the item and full breadth of the truck/trailer)    

10



Design Manual

Templafy
It is important to follow Blue Water’s 
brand and design guidelines. It is 
equally important that our colleagues 
are able to work fast and efficiently 
every day. 

A big step in this direction is the in-
troduction of Templafy in many of our 
Microsoft Office 365 applications like 
Word, PowerPoint, Excel etc.

Templafy makes it possible for Blue 
Water’s employees to create Office 
365 documents and presentations that 
comply with our standards for design 
and content. Info, facts and figures are 
always up-to-date as they are retrieved 
from a central source.  

Note – Always start new presenta-
tions and documents via the Templafy 
interface.

Your input is always welcome
Contact us at templafy_bws@bws.dk if 
you have suggestions to and wishes for 
additional templates, contents, assets 
etc. 

11



Blue Water Shipping

Design principles
Traffic Schedule www.bws.net

Ukraine

Together we create solutions
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Import Export

Blue Water offers transport solutions by road to and from all European countries. In order to ensure an optimum distribution network, 
we work closely with other Blue Water offices and experienced, local agents. Most of our trailer fleet is equipped with advanced GPS 
tracking systems and onboard computers, enabling us to monitor transport routes, schedules and temperature fluctuations.

Frequency = departure from the terminal or for large quantities directly on export truck.

Groupage cargo = 1.2 ldm or less. Will normally be collected on Mondays to Fridays. The goods must be collected not later than the 
previous day prior to departure from the terminal.

Book your shipment at www.bws.net

Goods types Frequency

Groupage Ad Hoc

Part loads Ad Hoc

Full load Daily

Goods types Frequency

Groupage Tuesday and Friday

Part loads Tuesday and Friday

Full load Daily

Booking: The previous day  
prior to collection before 12.00 

Departure day: The goods 
must be ready at 10.00

Zone Goods types Transit time

1-4 Groupage + part loads 3-5 weekdays
5-8 Groupage + part loads 4-7 weekdays
1-4 Full load 2-4 weekdays
5-6 Full load 4-6 weekdays
7-8 Full load 6-7 weekdays

Zone Goods types Transit time

1-4 Groupage + part loads 2-5 weekdays
5-8 Groupage + part loads 4-7 weekdays
1-4 Full load 2-4 weekdays
5-6 Full load 3-6 weekdays
7-8 Full load 5-7 weekdays

Zones
Zone 1: 79, 80, 81, 82
Zone 2: 33, 34, 35, 43, 44, 45, 46, 

47, 48, 76, 77, 78, 88, 89, 
90

Zone 3: 10, 11, 12, 13, 21, 22, 23, 24, 
29, 30, 31, 32, 58, 59, 60

Zone 4: 01, 02, 03, 04, 07, 08, 09
Zone 5: 14, 15, 16, 17, 18, 19, 20
Zone 6: 25, 26, 27, 28, 36, 37, 38, 

39, 40, 41, 42, 65, 66, 67, 
68

Zone 7: 49, 50, 51, 52, 53, 54, 55, 
56, 57, 61, 62, 63, 64, 73, 
74, 75

Zone 8: 69, 70, 71, 72, 83, 84, 85, 
86, 87, 91, 92, 93, 94

66
55

55

44

33

22

22

11

77

88

66

Berdiansk

Mariupol

PoltavaKyiv

Chernivtsi

Ivano-Frankivsk

Uzhhorod

Lviv Ternopil

Odesa

Lutsk

Melitopol

Zaporizhya

Mykolaiv

Rivne

Kirovohrad

Kharkiv

Chernihiv

Cherkasy
Zhytomyr

Vinnytsia

Donetsk

Sloviansk

Horlivka

Kremenchuk
Dnipropretovsk

Sieverodonetsk

Nikopol

Sumy

Lygansik

Partner

Having our five design elements in place, it is time to look at how we put all these 
elements into play. .

At Blue Water, we operate within specific design rules. It is possible to make 
many individual and creative decisions to fit the product or presentation to exactly 
your (or your colleagues) needs, but there are some ground rules you need to stick 
to. This is to make sure that the brand is always clear, obvious and consistent to 
whoever is receiving it. This ensures a high brand alignment, which is essential to a 
company of Blue Water’s size and format.

Templates are a great way to obtain this - no matter whether materials are created in 
Marketing/Communications or by any other Blue Water employee. 

The templates come in many different sizes (A5, A4, A3, letter, poster sizes etc.) and 
for a wide variety of programmes (InDesign, After Effects, Word, PowerPoint etc.). 

On the following pages, we will dig deeper into some of the most important rules 
and principles when setting up documents or presentations in the Blue Water cor-
porate visual identity. 

These are:

Logo box White frame Margins Alignment Contrast Assets

12



Design Manual

Design principles
Logo box
As mentioned under “Logos” on page 
3, the Blue Water logo is in most 
cases placed inside a logo box which 
respects the breathing room of our 
logo. This box has flexible positioning. 

Its primary position is the lower right 
corner, but in specific cases depending 
on document size, media type, content 
etc. placing the logo in another corner 
will make more sense. In most of these 
cases, the second option will be upper 
right corner.

When repositioning the logo box, it is 
very important to adjust other stand
ard elements like “www.bws.net” and 
“Together we create solutions” to new 
correct positions as well.

www.bws.net

Together we create solutions
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Guide to Brexit rules

If you are an exporter or importer of goods between the EU and the UK, this guide helps you 
navigating within rules and conditions related to Brexit.

Brexit affects transports considerably. At Blue Water, we have in-house skills and local knowledge in both the UK, 
Ireland and Scandinavia. That is why we can handle your transport in the most expedient manner.

Do you transport from the EU to UK?
First of all, you must be export registered - and have an EORI number, if you are exporting out of the UK. The British 
authorities have tightened the required content of invoices meaning that pro forma invoices are no longer accept-
ed as foundation for customs clearance in the UK. Your invoices must be in English and contain the following:

 › Contact person of the shipper and receiver with name, phone number and e-mail
 › Name and address of the EU/UK buyer
 › Name and address of the EU/UK shipper 
 › Specific Country of Origin
 › Value of cargo ex. VAT – currency must be stated 
 › Delivery address if it differs from the buyer’s
 › Buyer’s EORI and VAT number
 › Product description and 10-digit HS code of each product
 › Weight and value of each HS code 
 › Gross and net weight
 › Delivery terms according to standard Incoterms. Blue Water does not handle DDP shipments
 › For Incoterms entailing that the buyer is responsible for the payment of customs duty, the name and address of 

the buyer’s customs agent must be stated in the invoice

You should also know that: 
If the shipment concerns an EU-country of origin, and the total value is below 6,000 EUR, the following statement 
must appear in a completed version: 
The exporter of the products covered by this document (exporter reference no. VAT [XXX]) declares that these 
products are of [Country of Origin] preferential origin.

If the shipment concerns an EU-country of origin, and the total value is more than 6,000 EUR, the following state-
ment must appear in a completed version: 
The exporter of the products covered by this document (exporter reference no. REX [XXX]) declares that these 
products are of [Country of Origin] preferential origin. 

Useful links: 
 › You can check if your EORI number is valid here
 › On the British Government’s website you can find duty rates for your goods in the UK
 › REX – Registered Exporter system

Further, an export declaration must be prepared. We can take care of that for you.

Primary position (lower right) Secondary position (upper right)

Together we create solutions www.bws.net

Organisation
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Blue Water Group, Board of Directors
Jørgen Wisborg (Chairman), Jørgen Meyer (Deputy Chairman),  

Anne Skov (Deputy Chairman), Kurt Skov, Niels Kaalund, 
Merete Søby, Henrik Dam Larsen

Blue Water Foundation

75%
Kurt Skov Holding A/S

25%

CEO
Søren N. Thomsen 

Energy, Ports 
& Projects 

COO
Thomas Bek

Transport & 
Logistics

COO
Dan G. Nissen

Finance & 
Legal
CFO

Flemming Busch

People & 
Strategy

CHRO 
Christian Iversen

Information 
Technology

CIO
Steffen J. Andersen

Compliance & 
Sustainability

CCSO
Susanne Veie  
Svenningsen

Executive Leadership Team

Our values – The Blue Water way

We play as a team
– and we play to win ​

Our responsibility reaches beyond our business 
– we take care of each other, our partners and society

The colour of service is Blue 
– we work with passion to serve customers better, every day, everywhere

We keep our promises
– because our business is built on trust

We believe in strong and long-lasting relations 
– enabling everyone to run a good business

We constantly question status quo 
– dedicated to improving our efficiency

Examples of logo box positioning
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Blue Water Shipping

Ad

Brochure

PowerPoint

Design principles

Social media

Single-page

White frame
Another important design principle in 
our visual identity is the use of the white 
frame. The white frame plays nicely 
together with the logo box creating a 
well-balanced, unique and consistent 
look throughout our materials. 

The white frame is mostly created via a 
“Beach sand” background or an image. 

Note – In  some cases the white frame 
is left out. This is often to accommodate 
production challenges or where we 
want to make a visual statement.

Margins
Text, images and other graphical 
elements need space to breathe to sup-
plement each other and to give a nice 
overall visual feel. 

Avoid squeezing elements. Keeping 
things too tight will make everything feel 
cluttered and unpleasant to the eye.

Respect the margins in our templates 
and make sure the elements you place 
within your composition live up to the 
overall standards.

Together we create solutions

YOUR WORLDWIDE EXPERTS

IN PROJECT LOGISTICS
www.bws.net

Together we create solutions

Contact: projects@bws.net

The leading Wind  
Project Management  
Supplier in the world
Blue Water Shipping acts as global provider of tailor-made 
transport and logistics solutions specifically designed to 
meet the requirements of our wind industry clients.

Sustainability Report 2022

Together we create solutions

www.bws.net

Environment
We and our industry are headed towards a greener future by creating solutions together ENVIRONMENT

Achievements 2022
 › Full carbon account for scope 1, 2 and 3  

(2021 and 2022) 
 › New data collecting tool for scope 1 and 2 

across Blue Water locations
 › Increasing the accuracy of carbon data for 

transportation (scope 3) with CO₂ Calculator 
combining activity-based and spend-based data 

 › Adding greener transport solutions to our 
offerings including CO₂ reporting, fuel switch 
and carbon offsetting 

Targets 2023
 › Developing a near-term target and longer-term 

commitment and reduction goals for net-zero 
 › Implementing global waste management and 

segregation plan for all Blue Water locations
 › Continue making offerings for lower carbon 

footprint available to customers 
 › Expanding our market offerings within 

renewable energy projects

Carbon accounts for scope 1, 2 and 3
In Blue Water, we are committed to reducing our carbon foot-
print from our own company activities as well as from those of 
our value chain. We are working to set an ambitious emissions 
reduction target for 2030 from a 2022 base year that can 
guide our climate strategy and initiatives in the years ahead. 
We are oriented towards international and science-based 
targets - allowing us to contribute to a decarbonisation of our 
industry with a global outlook. 

This requires reliable and accurate high-quality data as a 
basis for us to make decisions and implement solutions that 
effectively support the green transition on a global scale both 

short and long-term. Not least, it also requires full transparen-
cy about tools, methodology and standards used to calculate 
our carbon accounts for our operations across our value 
chain. 

In this report, we present two carbon accounts. One for 2021 
and one for 2022. The reason for this, is a revisit of our 2021 
carbon accounts to enhance the quality and amount of data 
included in the accounts. This includes validating our scope 
1 and 2 GHG emissions and fully mapping our scope 3 GHG 
emissions from our value chain. In addition, we will present 
our newest carbon account for 2022 in detail. 

We recognise that our sector of expertise plays a crucial 
role in solving the emission reduction challenges on a 

global scale. We are committed to minimising our own as 
well as our customers carbon footprint and contribute with 
transports solutions and technology that support this goal. 

11Sustainability Report 2022

Traffic Schedule www.bws.net

France

Together we create solutions

Zones
Zone 1: 59, 62
Zone 2: 02,08, 51, 54, 55, 57, 60, 67, 76, 80
Zone 3: 75, 77, 78, 91, 92, 93, 94, 95
Zone 4: 10, 21, 25, 27, 28, 41, 45, 52, 68, 70, 
 88, 89, 90
Zone 5: 01, 03, 14, 18, 36, 37, 38, 39, 42, 49, 53, 
 58, 61, 69, 71, 72, 79, 86
Zone 6: 07, 15, 16, 17, 19, 23, 24, 26, 43, 48, 63, 87
Zone 7: 12, 13, 30, 33, 34, 46, 47, 81, 82, 84
Zone 8: 04, 05, 06, 09, 11, 22, 29, 31, 32, 35, 

 40, 44, 50, 56, 64, 65, 66, 73, 74, 83, 85
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Import Export

Goods types Transit time

Groupage 4-6 weekdays

Part loads 3-4 weekdays

Full load 2-3 weekdays

Goods types Transit time

Groupage 4-6 weekdays

Part loads 3-4 weekdays

Full load 2-3 weekdays

Blue Water offers transport solutions by road to and from all European countries. In order to ensure an optimum distribution network, 
we work closely with other Blue Water offices and experienced, local agents. Most of our trailer fleet is equipped with advanced GPS 
tracking systems and onboard computers, enabling us to monitor transport routes, schedules and temperature fluctuations.

Frequency = departure from the terminal or for large quantities directly on export truck.

Groupage cargo = 1.2 ldm or less. Will normally be collected on Mondays to Fridays. The goods must be collected not later than the 
previous day prior to departure from the terminal.

Book your shipment at www.bws.net

Goods types Frequency

Groupage Tuesday and Friday

Part loads Tuesday and Friday

Full load Daily

1

3

5

6

4
8

8 7 8

2
BrestBrest

RennesRennes

NantesNantes

AngersAngers
OrleansOrleans

Le MansLe Mans

CaenCaen
Le HavreLe Havre

ToursTours

ParisParis

RouenRouen

AmiensAmiens

LilleLille

ReimsReims
MetzMetz

NancyNancy

DijonDijon

LyonLyon

LimogesLimoges

NiceNice

GrenobleGrenoble

MarseilleMarseille

NimesNimes

PerpignanPerpignan

ToulouseToulouse

BordeauxBordeaux

MontpellierMontpellier

ToulonToulon

Saint-EtienneSaint-Etienne

BesanconBesancon

StrasbourgStrasbourg

MulhouseMulhouse

Goods types Frequency

Groupage Tuesday and Friday

Part loads Tuesday and Friday

Full load Daily

Booking: The previous day  
prior to collection before 12.00 

Departure day: The goods 
must be ready at 10.00

www.bws.net

Together we create solutions
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Packing instructions

Please follow the instructions below to avoid extra handling charges. When your parcel or pallet has been packed 
correctly, you avoid paying additional fees for manual handling.

Guide

Blue Courier - Parcel

Parcels subject to fee
Examples of parcels subject to fee as they cannot be automatically sorted

Pallets subject to fee
Examples of pallets subject to fee as they are not stackable

Rolls and tubes

Boxes of metal,  
plastic and wood

Parcels above standard measures

Canisters and buckets

Sacks

Parcels below 
standard measures

Loose units without a 
flat top making them 
unfit to be packed in 
a cage

Scanning not allowed 
due to incorrect posi-
tioning of label

Poorly packed parcels

Pallets with cones on top

Surface too small for stacking

Surface too fragile for stacking

Goods labelled with  
“Do not stack”/”Fragile”

Pyramid-shaped pallets

Non-stackable pallets

Pallets with a slanting surface

Irregular parcels  
tied together

Tyres and rims

NB! The above is solely an instruction on how to pack your goods.  
Blue Water cannot be held responsible for parcels charged with a fee due to non-approved packaging.

Checklist for parcels Checklist for pallets

1. The parcel has six even 
and intact surfaces 

2. The parcel has a regular 
shape allowing it to be 
stacked

3. The parcel is covered with 
approved packaging*

1. The parcels are stacked on 
the pallet, preferably by the 
brick method 

2. The goods must be posi-
tioned strictly to the edge 
but not surpass the length 
or width of the pallet

3. The surface of the parcels 
must be flat

* Approved types of packaging are cardboard, strong foil and polystyrene. The quality of 
the packaging must always reflect the content of the parcel and further protect the sur-
rounding parcels. Flat plastic bags containing textiles can also be automatically sorted if 
they are closely packed, stably positioned and without any loose ends.

www.bws.net

Together we create solutions
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Worldwide transport & logistics

A global provider of all logistics services in modern supply chain management

Skilled professionals and tailor-made solutions

The company was founded by sworn shipbroker Kurt Skov in Esbjerg in 1972, who is now Chairman of the Board.

Our headquarters lie in Esbjerg, but Blue Water Shipping has now expanded to 60+ offices worldwide, jointly 
ensuring an annual turnover in excess of EUR 671 million.

More than 1,800 skilled employees worldwide make up Blue Water Shipping - your worldwide transport partner, 
providing solutions by road, sea, air and rail.

Activities
 › European road transport with more than 1,000 trucks on roads in Western and  Eastern Europe
 › Regular traffic to all main destinations in Europe
 › Worldwide sea freight with containers and conventional cargo
 › Ship’s agency
 › Chartering
 › Stevedoring
 › Worldwide airfreight incl. courier and express service
 › IATA agents
 › Own web-based booking system

Transport and logistics solutions

Road

Marine LogisticsRenewablesOil, Gas & ProjectsPort ServiceReefer Logistics

RailSea Air Courier

Customer satisfaction 2021
Customer satisfaction survey is conducted with the purpose to improve 
our service and quality and to increase efficiency of procedures and cooperation. 

Strongly dissatisfied Dissatisfied Neutral Satisfied Strongly satisfied 89%“Satisfied” or “Strongly satisfied”

10% 42% 47%

I would endorse 
Blue Water's 

services without 
hesitation. 

Blue Water understands 
how our team is thinking 

and solutions come ahead 
of the problem. 

Blue Water has 
always been a 
trustful partner.

I very much appreciate the staff, 
the personalised service, and 

the timely response when there 
is an issue. 

Quotes from our clients

Thank you for listening
Please feel free to ask questions

It’s just facts
Global transport, shipping and freight forwarding company

Founded in DK

1972
Offices

70+
Employees

2,000+
Turnover 2021 

905m EUR

Examples of the white frame and use of margins
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Design Manual

Alignment Contrast Assets

Design principles
Alignment
Alignment of text and graphic elements 
is very important when setting up your 
documents and presentations.  
Templates will help you some of the 
way, but it is vital that you pay attention 
and use the positioning and alignment 
options all applications offer.

Contrast
Creating contrast within your compo-
sition creates a much more interesting 
user experience and makes it possible 
to attract the viewer to the most impor-
tant elements. Contrast can be created 
in many ways, variations in font size and 
weight by colour, image sizes etc.

Assets
Icons, infographics, tables, charts etc. 
are all important aspects to creating a 
visual appealing and interesting look - 
catching interest from the viewer. The 
call-to-action colours are mainly intend-
ed for icons and other smaller elements 
to create contrast and visual attention.

Worldwide transport & logistics

We have inhouse experts within

Aerospace 
Logistics

Vessel  
Chartering

Government & 
Defence Logistics

Aid & 
Development

Port Agency WarehousingStevedoring

North Atlantic

Air Charters

Exhibition 
Logistics

Technical 
Engineering

Perishables

CustomsComplex Project 
Logistics Management

Mining 
Logistics

Chemicals 
Logistics

E-commerce 
Logistics

Solar Energy 
Logistics

9

Worldwide transport & logistics

We always work with the client in focus

Customer satisfaction survey 2023

In Blue Water, we know that close 
relationships with our clients make a dif-
ference, and our clients and their needs 
are always our primary focus. Building 
mutual trust and personal relations are 
important to the way we work, and it is 
a natural part of the Blue Water culture.

A short line of command is vital for 
us – it makes us flexible and proactive 
in finding the best solutions to any 
challenge we may face. That is why you 
can always expect personal service 
and a regular contact person within 
Blue Water. 

We work together with our clients to 
find the perfect solutions. It is important 
that we understand our clients’ needs 
to find solutions that are meaningful 
seen from their end of the table.

Blue Water is – and always 
will be – a knowledge-

based company built on 
in-house competences

37% 10%53%

NPS 1-10 scale: ■ Score 9-10 ■ Score 7-8 ■ Score 1-6

Quotes from our clients

Blue Water always provides  
top service and supports  

with a personal touch.

Blue Water has great service and 
great people. We have a long-term 
partnership and Blue Water always 
supports us on whatever we need. 

You always keep  
your promises.

I don’t need to think too much 
about transport and logistics.  

I feel in safe hands, and I know 
Blue Water takes care of things.

How likely are you to recommend Blue Water Shipping to others?

3

Blue Water Shipping

Introduction

Blue Water operates across several 
cultures, traditions, local laws and practices 
on a daily basis, and our Code of Conduct 
presents a common set of principles, which 
provides guidance to what we consider 
good business practices and ethical 
behavior.

Application
Our Code of Conduct applies to 
Management, the Board of Directors, team 
leaders and employees working for or 
associated with Blue Water. We will ensure 
that business partners and stakeholders are 
informed of this Code of Conduct and its 
content in order for them to act accordingly.

During execution of transports and projects, 
we may be operating under the Code of 
Conduct of a client. Should there be a 
discrepancy between Blue Water’s Code of 
Conduct and of the client, the highest set of 
standards should be applied.

As a minimum, Blue Water shall comply 
with local legislation of the countries in 
which we operate. Should local legislation 
and rules set another standard than Blue 
Water’s Code of Conduct or other internal 
requirements, the highest set of standards 
should always be applied.

When in doubt
The Code of Conduct seeks to provide 
guidance for employees on how to be-
have in different situations. There will be 
instances where employees will be in doubt 
how they ought to handle a situation. When 
in doubt how to conduct oneself correctly or 
about the legality of an actual act, employ-
ees should seek advice from the immediate 
manager. Management shall be involved 
in matters of principle or decisive cases as 
well as in respect of any actual uncertainties 
or inadequacies in this Code of Conduct.

Blue Water will not accept any violation of 
this Code of Conduct. We do, however, 
accept that certain situations and dilemmas 
may present themselves in which the choice 
of action may/should be discussed.

If an employee becomes aware of practices 
or behavior, which seem unethical or 
improper, he/she is encouraged to report 
this to a colleague who has the authority to 
handle the situation. If this is not possible 
and/or appropriate, the matter should be 
reported to the Ethics Line.

We do not tolerate reprisals against anyone 
reporting violation of the Code of Conduct 
whether it is substantiated or not.

The Code of Conduct supports us in being uniform in our business approach and thereby  
ensuring that we maintain Blue Water’s reputation as a company of high integrity and credibility

Management 

Board of D
irectors 

Team
 Leaders 

Employees  Management 
 Boar

d 
of

 D
ire

ct
or

s 
Te

am
 Le

ad
ers 

Employees 

Blue Waters Code of Conduct applies 
to everyone working for our company

4

Sustainability Report 2021

Foundation

Sustainable Development Goals

Areas of action

Blue Water Vision

A responsible business
Company Code of Conduct
Supplier Code of Conduct

Worldwide – Responsible impact on the planet
Employees – Succeed together

Suppliers – Together we create solutions
Partners – Positive impact
Customers – Mutual value

Company solutions 
and services

SocietyOrganisation and business operations

Food waste measuring

Waste management

Transport service solutions 
minimising food waste and loos

Human rights

Non-discrimination

Ethics Line

Compliance

Partnerships for  
Sustainable Development  

Goals and innovation

People and Organisation  
- Health and Safety Targets

Partnerships for distribution  
of humanitarian cargo

Reduce own 
carbon footprint

Co-development of green  
solutions with customers,  

suppliers and partners
Energy efficient

11
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Container specifications

Please note! Dimensions are a guideline only. For exact dimensions and container directions, 
please contact Blue Water Shipping. Containers for heavy cargo are available on request.

20’ Open top

Length: 5.90 m
Width: 2.34 m
Height: 2.35 m

Door width: 2.29 m
Door height: 2.25 m
Max payload: 28.20 t

Roof opening: 5.68x2.25 m
Capacity: 32 cbm

20’ Flat rack

Length: 5.97 m
Length (inner): 5.70 m
Width: 2.36 m
Height: 2.24 m

Max payload: 27.15 t

20’ Dry

Length: 5.90 m
Width: 2.35 m
Height: 2.39 m

Door width: 2.34 m
Door height: 2.28 m
Max payload: 28.20 t

Capacity: 33 cbm
Max EUR pallets: 11

40’ Dry

Length: 12.03 m
Width: 2.35 m
Height: 2.39 m

Door width: 2.34 m
Door height: 2.28 m
Max payload: 28.80 t

Capacity: 67 cbm
Max EUR pallets: 25

40’ Reefer high-cube

Length: 11.58 m
Width: 2.29 m
Height: 2.50 m

Door width: 2.29 m
Door height: 2.50 m
Max payload: 28.35 t

Capacity: 67 cbm
Max EUR pallets: 23

40’ Flat rack

Length: 12.06 m
Length (inner): 11.66 m
Width: 2.37 m
Height: 2.28 m

Max payload: 39.30 t

40’ Dry high-cube

Length: 12.03 m
Width: 2.35 m
Height: 2.70 m

Door width: 2.34 m
Door height: 2.58 m
Max payload: 28.62 t

Capacity: 76 cbm
Max EUR pallets: 25

40’ Open top

Length: 12.03 m
Width: 2.34 m
Height: 2.35 m

Door width: 2.29 m
Door height: 2.25 m
Max payload: 26.60 t

Roof opening: 11.81x2.22 m
Capacity: 64 cbm

45’ Dry high-cube

Length: 13.56 m
Width: 2.35 m
Height: 2.70 m

Door width: 2.34 m
Door height: 2.58 m
Max payload: 27.60 t

Capacity: 85 cbm
Max EUR pallets: 27

20’ Reefer

Length: 5.45 m
Width: 2.29 m
Height: 2.25 m

Door width: 2.29 m
Door height: 2.24 m
Max payload: 27.49 t

Capacity: 28 cbm
Max EUR pallets: 10

Blue Water Shipping

At Blue Water, we work to contribute to sustainable practices within Environmental impact, Social responsibility and Governance structures.  
Our strategic actions advance collaborations within these areas

At Blue Water, we have

Becoming a more sustainable provider 

Our purpose: Together we create solutions

ESG practices are integrated into our core business

Foundation

Our values: The Blue Water Way

Own workforce
Workers in value chain

Communities
Corporate GovernanceClimate change

Fram
ew

ork
Non-financial risks and opportunities inherent to our day-to-day activities focusing on ESG

ENVIRONMENT SOCIAL GOVERNANCE

We constantly  
question status quo

We play  
as a team

The colour of  
service is Blue

We keep  
our promises

We believe in strong  
and long-lasting relations

Our responsibility  
reaches beyond our business

M
aterial 

topics

committed to the  
Science Based Targets initiative

signed the  
UN Global Compact

a strong focus on  
Compliance and Supplier risks

offerings to reduce or compensate  
carbon emissions from the supply chain

10
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Incoterms 2020

Incoterms 2020 is an internationally recognised standard  
for international and domestic contracts for the sale of  
goods published by the International Chamber of Commerce.  
This illustration shows risk and cost distribution between  
seller and buyer in accordance with Incoterms 2020.

COST
RISK

COST
RISK

COST
RISK

COST
RISK

COST
RISK

COST
RISK

COST
RISK

COST
RISK

COST
RISK

COST
RISK

COST
RISK

*Seller has the obligation to insure the goods on behalf of the buyer.

EXW
EX Works

FAS
Free alongside ship

FCA
Free carrier

FOB
Free on board

CPT
Carriage paid to

CFR
Cost and freight

CIP*
Carriage, insurance paid

CIF*
Cost, insurance and freight

DAP
Deliverede at place

DPU
Delivered at place unloaded

DDP
Delivered duty paid

ONLY FOR SEA AND RIVER TRANSPORT

Please note: Above are guidelines only and can not be used as a full and complete illustration of the cost and risk distribution between  SELLER  and  BUYER . 
Incoterms should always be followed by a named place of delivery and year, if relevant. 

Customs 
clearance 
(Export)

Loading at 
shipper

Reloading 
at freight 
terminal

Pre-carriage
Loading Freight Contract

Main Transport
Discharging

On-carriage Reloading 
at freight 
terminal

Unloading at 
consignee

Customs 
clearance 
(Import)

Examples of alignment, contrast and the use of assets
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Blue Water Shipping

Tone of voice
Blue Water’s tone of voice in verbal and written communication reflects the 
company identity. We are a family-owned company, always putting people at 
centre. Our communication should be engaging, trustworthy and underlining our 
status as a responsible business partner.

Teamwork and collaborative thinking are key ideals which should be integrated into 
the way we communicate. Also, Blue Water’s language should always demonstrate 
our energy and capabilities as a high-quality service provider.

We strive to ensure streamlined and efficient ways of communication, always work-
ing within the following framework:
	› Blue Water communicates with a global perspective, and our corporate language 

is English (British).
	› Communication must create value to the receiver – and create engagement and 

understanding.
	› Communications must be trustworthy, accurate and timely – and may appeal to 

create dialogue.
	› Our communication integrates our purpose-direction-values as well as relevant 

value proposition.

16



Design Manual

Word documents

Templates

Gating questions

A wide variety of Blue Water templates can be found in the Templafy library in 
Microsoft Word. These templates are set up with correct fonts, colours, margins etc. 

The content of each template can vary a lot, and is a perfect way to give you a 
jumpstart when building your document for a specific case, project, client etc.

By using the predefined document templates, you get quick and easy access to 
relevant content while still staying true to Blue Water’s design principles and brand 
management.

The design principles for our Corporate Visual Identity can be found on page 14-15.

Blue Water Shipping A/S www.bws.net 
 

 
 
 

Charter brokerage Agreement No 88888888 | 2025.02.05 Page 1 of 3 

 

Charter brokerage Agreement  
No 88888888 
Subject to slots, traffic rights & parking 
 

The Agent 
Blue Water Shipping A/S  
Cargo Centervej 93 
7190 Billund, Denmark 
Tel. +45 7650 1000 
Fax +45 7650 1030 
E-mail aircharter@bws.net 
Company Number 40516611 
Acting as agent only.  

The Charterer  
Company name 
Address 
Zip code / City 

The Carrier 
Company name, Country 

 
It is hereby agreed that Blue Water Shipping A/S (hereinafter referred to as the Agent) on behalf of shall provide, 
and the above-mentioned charterer (hereinafter referred to as the Charterer) will take the aircraft on charter for the 
flight or flights specified in the schedule below, on the terms and conditions specified, or referred to in this Agree-
ment (as defined in the General Terms and conditions attached). 
 

From To Final Destination ETD / UTC time ETA / UTC time 

     

Tentative Schedule 
 
Aircraft type and model: XXX 
Flight no: XXX 
 

Payload and or Capacity Chartered 

Description  

Weight  

Dimensions  

Volume  

 
Loading  
Shipment should be available for loading at the departure airport 6 hours prior to ETD. Special equipment including 
equipment used to load/offload outsize and heavy cargoes (which is normally unavailable at departure or destina-
tion airports) is not included in the Charter Price.  

Blue Water Shipping A/S www.bws.net 
 

 

INTERNAL DOCUMENT 

Business case 
Esbjerg 
By Hans Hansen 

 
 
 

 

The Business Case will serve as an internal document that captures high-level information related to opening a 
new office. The purpose is to create an overview of the scope, cost, risk and benefits of starting up an office in Es-
bjerg. A short executive summary of this business case  

 

Intended receivers of the business case are: 

› Executive management 
› Board of Directors for cases exceeding, 5m DKK (or as per executive management decision) 

Blue Water Shipping A/S 3 February 2025 www.bws.net 
 

 
 
   

Demand Template  

 Page 1 of 3 

Business System Specialist & Business Process 
Specialist 
(Based on the input from the End User) 

Please fill in 

Change request name, due to standard: 
Short name, followed by “underscore” _ and area (if 
relevant) Ex: Establish EDI hauliers_SEA_GW_DK 

 

Business System Specialist name:  
Business Process Specialist name: 

 

Requester:  
Name of the person requesting the change (end user) 

 

Business Unit:  
Business Unit(s) that the change request is relevant for 

 

Team and number of people impacted:   
The team(s) and number of people that the change is 
relevant for 

 

Problem description:  
A clear and concise description of the current problem.  
Why is the change necessary? What is the negative 
impact of the problem? 

 

Change description:  
A clear and concise description of the change. 
What is the goal of the change, and how would the pro-
cess/situation look after the change is implement-ed?  
(Try not to describe a solution, perhaps there are more 
solutions which we don’t have knowledge of) 

 

Impact:  
An estimated assessment of HOW the change will af-
fect daily operations. Mark up and write your com-
ments. 
 
You MUST write specific “time, Volume, Cost” if you 
mark these. 

☐ Time:  
☐ Efficiency:  
☐ Quality:  
☐ Volume:  
☐ Cost:  
☐ Customer satisfaction:  
☐ Employee satisfaction:  
☐ Flexibility:  
☐ Risk Management:  

Main process impact: 
Which main process(es) will be affected/optimized by 
the changes? 

E.g., invoicing, booking, etc. 

Complexity: 
Indicate complexity of the change from 1 to 3: 
1 = Low, does not affect any established processes or 
data flows. The change is easy to implement. 
2 = Medium, affects defined processes and data flows 
and involve multiple stakeholders. Is moderately com-
plex, requiring planning and coordination. 
3 = High, affects overall E2E processes and new data 
flows must be mapped and established. Complex to 
implement. 

Score: 
 
Further comments, if any: 

  

Blue Water Shipping 3 February 2025 www.bws.net 
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Confidentiality Agreement 
Blue Water Shipping A/S & Vestas 
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 Page 1 of 1 

Esbjerg office  

Trafikhavnskaj 9 

6700 Esbjerg 

Denmark 

+45 7913 4144 

esbjerg@bws.net  

PRESS RELEASE 

Heading 
Text 

 

 
Blue Water Shipping A/S  www.bws.net 
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Zone maps 
Please find zone maps here 
 

General conditions 
Basis cargo amount Xxxxx 

Booking deadline  Day before departure no later than 12:00  
Cargo must be ready on day of departure no later than 10:00  

Calculation factor  Unless otherwise stated, please see “Weight and measures (road transport)” 

Notes to service Fordelsberegnes 
 
Rates are valid to mainland B2B destinations or destinations connected to the mainland by 
bridge. The transports are performed with ordinary trucks/trailers without any lift. 

Loading and  
unloading conditions  

Unless otherwise stated, the following will apply.  
 
Shipments of four pallets and above are based on that the collection/delivery address must al-
low for direct delivery with export trailer. Rates do not include e.g. surcharges when delivering 
in environmental zones or when access conditions require use of another type of equipment. 

Validity period  If accepting/booking within 30 days, the quotation is valid from xx.xx.xxxx to xx.xx.xxxx.  
Both parties are entitled to terminate this agreement at a 3-month notice. 

Payment conditions  Current month + 10 days 
In case of overdue payment, 1.5% will be charged for each month or fraction hereof. 

Credit insurance The agreement is only valid if it is possible to insure invoice recipients through our global credit 
insurance program with Euler Hermes. 

 
All transports are carried out in accordance with NSAB 2015, cf. “General conditions”. The freight must be payable 
by you. 
 

Contact persons 

 

 Name Surname 
+45 0000 0000 
email@bws.dk 

   

 

 Name Surname 
+45 0000 0000 
email@bws.dk 

 
  

 
 
 

Diplom 
 

 
 

 

Uddannelse 

Blue Water Shipping ønsker dig tillykke og kan med dette bevis bekræfte at 
 

Navn 
Tekst her 

 
› Bullets 

 
 
 
 
 
 

_______________________________________ 
Blue Water Shipping 

Navn 
Titel 

 

Examples of Blue Water templates within Microsoft Word

17



Blue Water Shipping

Presentations Layouts

PowerPoint 
presentations
General presentations for most of our 
business areas, as well as corporate 
ones, have been made available within 
Templafy.

These presentations include standard 
Blue Water slides as well as a selection 
of slides specific to different areas of 
expertise. Use the standard presenta-
tions as a great starting point to build 
on with your own customised slides.

Layouts
Layouts in PowerPoint is a great way to 
make your presentation more dynamic 
by switching up the flow and design of 
your slides. 

Layouts have predefined placeholders 
for imagery, graphics and text elements.

This ensures that you don’t end up with 
a bunch of almost identical-looking 
slides, while still staying true to Blue 
Water’s design principles and brand 
management.

All layouts can be found by right- 
clicking a slide in your presentation.

Examples of Blue Water presentations and layouts within Microsoft PowerPoint

Check out 
our design 

principles on 
page 14-15
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Design Manual

PowerPoint presentations

Slide library

Examples from our Templafy slide library within Microsoft PowerPoint

The PowerPoint slide library (Templafy) is full of slides 
and slide collections showcasing Blue Water’s many 
services, locations, areas of expertise and so much 
more. You add relevant slides by simply clicking to 
insert at the actual location in your presentation.

We encourage everyone to use the slide library - 
not only to find up-to-date information and slickly 
designed slides, but also as an inspirational hub where 
you can get lots of input when creating your own 
custom slides for your presentation.

If there is something missing from the library that you 
think would be of value, not only to yourself but also to 
your colleagues, please don’t hesitate to contact Blue 
Water Communications at templafy_bws@bws.dk.

Find it here!
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